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EDITORIAL
BC Stars Volume 27 - Issue 3 - Fall 2017

Welcome to the Fall edition of our MBCA Newsletter. 

As I write this, we are three weeks from the official start of Fall, and we look back on a very successful 
2017 edition of our club’s annual Show & Shine. 

I hope you enjoy the written report and the photos that showcase the event. Our next event is the 
annual Whistler Tour, on September 15-16th. I look forward to publishing a report of that event in the 

next newsletter. 

In this edition, we have included a special article that I asked Griot’s Garage to write for us on detailing 
engine bays. I am very pleased with the finished product, and hope you enjoy it.   

As the Summer wanes we tend to have fewer formal car events, but do keep an eye on the website for 
Cars & Coffee events, and a few local day trips that we are planning.

I hope to see you out and about.

Joseph Anthony 
Editor 

newsletter (at) bcstars.org 
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ear Members; 
 

I am honored and excited as your newly elected President to lead the 
BC Section of the Mercedes Benz Club of America.  As a member of 
this Section for three years, I have seen the dedication and hard work 
of its Past President, Directors and members.  My goal is to build on 
this.  I come from a family of Mercedes Benz owners and appreciate the 
beauty and performance of its many models.  I was first introduced to 
a Mercedes through my father who owned a 1988 190E.  My first Mer-

D
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Matthew Peck

Matthew Peck Peck

cedes was a 1999 SLK 230 with an AMG Package, which I continually 
modified for performance.  As a Mercedes enthusiast, I have owned 
or currently own several different models including my most recently 
acquired 1995 E320 Estate/Wagon.  While Mercedes is my passion, I 
have an appreciation for all two and four-wheel machines from British 
classic to modern beasts.
 
It is important to take this opportunity to thank and commend our Past 
President Sean Clark for his three years of leadership and dedication to 
the Club, its values and its members. A highlight of Sean’s leadership 
and interpersonal skills was his ability to engage new members at the 
meet-ups and, lets not forget the Sunday drives that he set up which 
were not only beautiful but also relaxing and fun-filled. The Section 
acknowledges and truly appreciates his time and energy over the last 
three years.   Sean’s tireless effort and hard work helped to align our 
Section for future growth.
 



In further promoting this Section’s future growth, my initial goal is to strengthen membership through initiatives that 
will facilitate both retention and growth.  Specifically: 
 
•   Establish a two-person committee to oversee membership 
•   Use of technology to notify members of renewals
•   Establish our BC Section as the initial point of contact with new members via a welcome letter  
•   Establish a lunch/brunch orientation for all new members 
•   Engage members and potential new members by highlighting Club activities, including short videos of events, 
through the use of social media i.e. Instagram, Facebook and WEchat
•   Encourage existing members to follow one social media channel to keep abreast of Section news and events
•   Promote the sharing of Section institutional knowledge between seasoned and new members through an estab-
lished process
 
 
I encourage members to join us at our monthly meetings where you can get to know each other and share stories.  I 
am open to all ideas and welcome input from each and every Section member.  Collectively, we can ensure Section 
growth and sustainability by working together.  Our monthly meetings are the first Tuesday of each month with the 
next two meetings on October 3, 2017 and November 7, 2017, at 1616 W Georgia St, Vancouver, BC V6G 2V5 (White 
Spot, 6pm)   I look forward to seeing you.
 
Get out and drive.
 
Matthew Peck
President - BC Section 



Mercedes-AMG brings Formula 1 
technology to the road
Mercedes-AMG brings Formula 1 technology to the road

Frankfurt/Affalterbach–The Mercedes-AMG Project ONE will celebrate its world premiere at the International Motor Show (IAA) in 
Frankfurt: the two-seater super sports show car for the first time brings the very latest and efficient, fully-fledged Formula 1 hybrid tech-
nology to the road. 
This high-performance hybrid has an output of over 1000 hp and a top speed exceeding 350km/h. The show car combines outstanding 
racetrack performance with day-to-day suitable Formula hybrid technology and exemplary efficiency. \\

Press Information
Date: September1, 2017

For more information, please contact: 
Mercedes-Benz Canada

JoAnne Caza
416-847-7550
joanne.caza@mercedes-benz.ca

Sinead Brown
416-847-7588
sinead.brown@mercedes-benz.ca
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Engine Cleaning Tips 
& Tricks 

n many ways the engine is the jewel of your car. Opening the hood is like opening a ring box, you want to be greeted by a glistening 
gemstone not a wasteland of dirt, grime, and grittiness. Mercedes Benz has put a lot into making our engines look the part so we 
should do our part and take care of them. The engine bay is full of plastic covers, hoses, different types and finishes of metal… it’s a 

jungle in there. Don’t be intimidated. We reached out to Griot’s Garage, a Tacoma, Washington-based car care manufacturer, for some step-by-step 
cleaning tricks and tips. Sam Battersby, product specialist and corporate trainer at Griot’s Garage, pulled out all the stops, giving a 2015 CLK250 a 
full engine cleaning. Sam was quick to point out if you’re doing a full-tilt, total-vehicle car wash, the engine should be washed first because overspray 

I



would make a mess of already clean body panels in and around the en-
gine bay. He also said electronics in older cars may need to be wrapped 
with a plastic sandwich bag to protect against moisture. 
 
[Before & After images for comparison] 
 
Before: 3 engine, 2 reservoir, 1 corner 
After: 16 engine, 18 reservoir, 17 corner 
 
4 
The party starts with a good rinse. We are using a power washer here 
but a hose with a quality nozzle in a fine fan pattern will do the trick. 
The power washer was fitted with a 25-degree head and Sam keeps the 
wand moving to minimize water seepage. Start with the underside of 
the hood and work your way down… when a power washer is used 
this step can accomplish 40 to 50 percent of the cleaning depending on 
how dirty your engine is. 
 
5 
While the engine is still wet, Sam sprays the entire 2.1-liter BlueTec 
four cylinder in Griot’s Garage Engine Cleaner. It’s a great general 
cleaner that gently loosens and breaks up grease, grime, and engine 
gunk. Again, remember to start on the underside of the hood. 
 
6, 7 
Agitate with a quality brush like the Griot’s Garage Boars’ Hair De-
tailing Brush and have a smaller, more maneuverable set of Detailing 
Brushes on hand for the tight spots. Sam suggests working on smaller 
areas first. “Look at it like you’re painting a room where you cut in the 
edges first then go for the rollers and max coverage.” 
 
19 
 
This step supercharges your cleaning power. With the Engine Cleaner 
still on the engine, Sam applies a healthy coating of Griot’s Garage Cit-
rus Multi-Surface Cleaner to the dirtier areas. This cleaner produces 
a deep clean using a unique blend of natural D-limonene that safely 
dissolves petroleum-based stains and build up. 
 
8 
Spray it on thick and let the foam do its work. Citrus Multi-Surface 
Cleaner is safe for the entire engine bay. 
 
9 
Agitate with a Griot’s Garage Bendable Wheel Brush. Its star-shaped 
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bristle pattern does a thorough job of cleaning while easily penetrating 
deep into the engine bay, snaking between hoses and engine parts. 
 
10, 11 
 
Before any of the cleaner dries, Sam gives the CLK250’s engine a final rinse 
with the power washer. He says starting at the top of the engine and work-
ing your way down is the best way to go.  
 
12 
 
A Griot’s Garage Airstream Drying Gun is used to dry the engine bay. The 
big advantage of the Airstream is how it simulates on-the-road airflow re-
ducing blow-on. It also saves headaches because it thoroughly dries items 
that drip on other things. Sam says the drying gun cuts drying time by up 
to 75 percent. 
 
13, 14, 15
 
The final step is the most impactful. Sam adds big-time pop to the diesel 
powerplant by spraying it down with Griot’s Garage Engine Bay Dressing. 
It puts the stamp of perfection on the engine by enhancing and protecting 
all of its surfaces and imparting a satin finish that doesn’t attract dust. 
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www.griotsgarage.com
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total of 1,726 passenger cars were retailed in July. 
Year-to-date, the segment has seen a 10.0% in-
crease, or 13,933 units delivered. The most no-
table growth was achieved by the E-Class family 

of vehicles, which saw 76.2% growth in July and 13.7% growth 
year-to-date. In particular, sales of the E-Class Sedan continued 
to rise, with 83.5% growth over July 2016 and an overall year-to-
date increase in sales of 36.9%.

The GLC SUV proved to be particularly popular with consum-
ers in July: sales of the model surged by 119.3% over July 2016, 
supporting year-to-date growth of 70.7%.

With 580 units sold, Mercedes-Benz Vans reported a sales in-
crease of 23.9% over July 2016. Year-to-date, the division has 
retailed 3,802 units for a growth of 11.6%. This strong result 
was bolstered by sales of the Metris Passenger and Cargo vans, 
which increased by 105.9% over July 2016, and saw a year-over-
year increase of 31.5%.

The Mercedes-Benz Pre-Owned division once again delivered 
record-breaking results in July. The division had its best-ever 
July, with 1,422 units delivered (+16.4%), and also reported its 
best-ever July sales of Certified Pre-Owned vehicles, with 1,058 
(+13.6%) units retailed.

Year-to-date, the number of pre-owned vehicles delivered 
reached 10,025 (+6.7%), of which 8,027were Certified Pre-

A Owned.

“It’s gratifying to see Mercedes-Benz Canada maintain a steady 
upward trajectory during the traditionally quieter days of 
summer,” says Brian D. Fulton, President and CEO of Mer-
cedes-Benz Canada. “In the coming weeks and months, excit-
ing new model year 2018 vehicles will be arriving in dealerships 
across the country, and are sure to advance the strong momen-
tum we have established so far in 2017.”

Growing Sales Continue into July for 
Mercedes-Benz Canada

Further information from Mercedes-Benz Canada is available 
at www.media.mercedes-benz.ca. 
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Wow what a day! 

t started out with 80 cars pre-reg-
istered and although not all of the 
pre-registered cars made it, we still 

had over 80 cars on site for the day.  And with 
the construction that has been going on at 
Shipbuilders’ Square this year it is probably 
all we could have fit in there! 

The usual enthusiasm from the beginning of 
setup seems to happen, and we continue to 
work on our processes.  And of course with 
such a beautiful location, participants do like 
to get there early for those “prime” parking 
locations and they want to get the day going. 
For the first time we ran some Instagram 
contests.  We had a pre-show contest for best 
custom Euro plate and a contest for most 
show Instagram posts. 

Participants were welcomed by our amazing 
team of Linda and Marion (or is it Marion 

and Linda?) who provided a grab bag with 
a magazine or two, brochures and discount 
offers from our Sponsors. Pre-registered en-
trants received a pre-printed Dash card and 
ID badge and lanyard set, along with door 
prize tickets and a voting card for People’s 
Choice in four categories.  Those who arrived 
without pre-registering received a similar 
bag, but with fewer door prize tickets.

We had a special section for some AMG ve-
hicles hosted by Matthew Peck our new Pres-
ident - all lined up nice and pretty backed up 
against the Tap and Barrel Pub. 
This year we were able to add some tables, 
chairs and umbrellas, supplied by our con-
stant sponsor Mercedes-Benz Vancouver Re-
tail Group (M-BVRG) in order to provide a 
seating area for people to relax and enjoy the 
guest speakers.

I Guest speakers are something we have been 
able to offer that is different from most Show 
and Shines, and we are so happy to have 
them and their support. 
Victoria from Norwescan Motors (http://
norwescan.com/Home.html) brought her 
bagpipes again this year and opened our day 
with a unique touch - the sound of the bag-
pipes echoing through this show site and the 
buildings around!

From the stage this year we had Yen Hsen as 
master of ceremonies and host for our speak-
ers. Yen Hsen ensured everything flowed 
nicely through the day; including our hourly 
draws supported by Nestor Balce from the 
Mercedes-Benz Vancouver Retail Group. We 
were able to give a way a fantastic M-BVRG 
Car Care kit every hour!  This is the same kit 
that each new Mercedes-Benz sold through 
MBVRG gets.  Thanks Nestor and M-BVRG! 



W109

R129

E63, SL63, C63 , W124 AMG

MBCA member Yensen and Dave from RPM Electronics



01. 03.02. 04.

Linda and Marian holding down the  
registration desk.

Guests enjoying the shade provided 
by Mercedes-Benz Vancouver retail 
Group.

The AMG corral, 50 years of Mer-
cedes-AMG.

A very rare W202 C43 AMG Estate.

01. 02.

03. 04.

07. Matthew Peck presenting Jonathan from Washington winning best Sedan/Longroof.06. Jonathan Wong and his beautiful E63 Estate. 



08

Ron Price and his wife brought out their two beautiful roadsters.
SLS & AMG GT

06. Big winner with the picnic basket and matching blanket. 07. This years food vendors.



Matthew Peck and I held the first discussion of the day “Why be a member of a car club and why ours is different?”  We spoke of the benefits of 
membership, the extended community, and the driving events we have locally and with our sister clubs.  Turns out we managed to have a number of 
people visit our Membership tent to discuss the club in more detail with Manfred and Marie who have graciously, for years, attended our Membership 
tent at many functions. 

At 11:00 we were very lucky to have James from AllWest Insurance (http://www.allwestins.com/ ) join us for some enlightening talk about car in-
surance in BC.  I know a half-hour chat about insurance can induce Zzzzzz, but James has so much knowledge and experience in the BC Insurance 
industry, from working in the claim centers through to his current role of COO at AllWest, that he easily negotiated his way through his presentation 
and the multiple questions that came from the participants. Not only that, AllWest provided some amazing door prizes for the end of the day. 

At 11:30 we had Dave from RPM Electronics (http://www.rpmelectronics.com/ ) tell us about Dash Cams – Modes, Installation, Benefits, Special 
Pricing.  It made for an interesting tie-in to the previous insurance conversations. 

Noon brought one of our treasured and consistent presenters Faye from Continental Tires (http://www.continentaltire.ca/car).  Her energy through-
out our shows is always welcome.  Her conversations on tire technology and the relationship between Continental Tires and Mercedes-Benz, winter 
driving, or whatever else she presents, are always filled with her fun, outgoing energy.  A perfect noon pick-me-up! 

12:30 brought something I had hoped and tried for years to get, but had been unable to secure. (Thanks Mr. Peck for getting this presenter and spon-
sor!)  Patrick from Dent King joined us and not only gave a great chat on paintless dent repair... after the stage chat I think he had a following as he 
worked on a Mercedes-Benz he brought along. And he managed to do a few repairs for some of the participants as well!  Would saying he was a “hit” 
be wrong?

At 1:00 Victoria from Norwescan motors joined Yen Hsen on stage for a discussion on Mercedes-Benz diesel maintenance and repair.  Victoria is fond 
of saying that a Diesel Mechanic can fix anything, whereas a gas mechanic works only on gasoline engines.  She has a FULL service location providing 
service on all vehicles, but she has a special place in her heart for Mercedes-Benz.

At 1:30 we closed voting for People’s Choice ballots and the CLub Executive had some hard choices for our selection for the day.  Also at 1:30 Edwin 
from True Sound Audio came to the stage and gave us a presentation about system upgrades that include adding satellite navigation, bluetooth and 
backup camera systems.  At 2:00 we had Nestor Balce from the M-BVRG join the stage in order to give a talk about AMG history.  He was joined by 
Eddie Lai from Flying Tiger Development (http://www.flyingtiger.ca/ ) who have been tuning Mercedes-Benz in Canada since 1980.  Who knew that 
these two guys had so much knowledge about the 50 year history of AMG and it’s time in Canada? 

At 2:30 it was time to hand out some prizes.  Door prizes came from Allwest Insurance, Continental Tires, True Sound, Everything Car Care.com 
(Waxed Shine products), Dent King, Pier Seven Restaurant, Pinnacle Hotels, Team Stupid, Custom Euro Plates and of course Mercedes-Benz Van-
couver Retail Group.

From Gift Cards, caps and scarves, car care products, Europlates Mercedes-Benz watches and the coveted Mercedes-Benz picnic basket and blanket, 
there were many happy gift recipients including myself! (Thanks Dent King! Story to follow on my experience) 

I cannot thank our sponsors enough for their participation.  They really helped make this event special. 

But then it is the volunteers that really take the event over the top.  They continue to amaze me every year.  Up early, the organized-chaos in the setup 
of tables, chairs, banners, registration and membership desks, arrows pointing to the event and signage and even getting buckets of Tim Hortons 
coffee to get everyone’s “engines” revved up.

I cannot thank you all enough for your efforts.  Tony Millikin Vice president MBCA BC Section.  

(Tony has very modestly omitted that it is he who oversees the organization of this event – Ed.) 



09.
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10.

Richards Moziz’s W211 E55

Section President Matthew Peck and Nestor Balce from Mercedes-Benz 
Vancouver Retail Group holding up a prize from Custom European Plates.



ometimes you learn a little late that something cool is 
happening.  Such is the case for the Okanagan Dream 
Rally.  I tried to volunteer only a week before the event 

but alas, it was too late. 

And who knew that Shaw was playing such a prominent role in this 
event?  Pretty cool to work for a company that sponsors such a thing.  
(Yes, I work for Shaw and am proud I do) 

You may ask why it is important?  Well it is about the kids.  And I can 
tell you as an observer of the event, they were thrilled.  Seeing those 
thrilled smiles was really special.  Not only that - through this event 
they were able to raise $193,000.  Below is the Mission and Event briefs 
for the event. 

S MISSION 
With the Okanagan Dream Rally, we hope to provide special children 
and their families with an incredibly fun-filled experience of being in 
the hot seat of a dream car for a day. In addition, providing opportu-
nities for our community, public figures, and businesses to support a 
good cause and make a difference locally in their community. 

The 2017 Shaw Okanagan Dream Rally Presented by Auction World 
will support Autism Okanagan, KidSport, and the Central Okanagan 
Hospice Association with all funds raised. We hope to continue with 
our mission to help charities within the community who have helped 
touch locals throughout the Okanagan valley. 

EVENT BRIEF 
Participating children of the Okanagan Dream Rally will have their 
very own rally car and driver for a day. The community and public ob-

W R I T E R
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Tony Millikin

Tony Millikin

S h a w  O k a n a g a n  D r e a m 
R a l l y  p r e s e n t e d  b y
A u c t i o n  W o r l d



servers will partake in the street excitement while the hottest dream cars of the Valley start their engines in Kelowna and circuit through the beautiful 
parts of the valley including Peachland and Penticton for an experience of a lifetime. 
As the Okanagan’s only rally of exotic cars and luxury vehicles, the Okanagan Dream Rally will touch many lives and hearts by giving the special 
attention and care to families in need on this fun-filled day touring the Okanagan in some of the most beautiful cars of the valley. 
 
Ok that sounds nice but …what exactly happens?  First some EXTREMELY high end motor cars arrive and are all decaled up with logos of the spon-
sors including Shaw.  The kids are matched up with a car and driver for the day.  Then they drive from Kelowna down to Penticton, an hour’s drive 
away (I bet most of these cars could do it in far less time).  They go to lunch together and then “Rally” back to Kelowna. 
 
It was neat to hear the moms and dads talk to the drivers and explain things about their child and to see the connection being made between everyone. 
The excited faces on the kids as they were about to embark on a drive in one of these cars was something special.  And in some cases the car was the 
child’s absolute DREAM car. 

For ourselves we left the starting area a little early to sit on the side of the highway as the cars were to come up the hill into West Kelowna.  Seems they 
close the bridge over the lake to release the cars in batches for the Rally and as they come up the hill the roar of all those high performance engines 
is amazing.  But even more amazing is the way the kids’ faces lit up as the drivers seeing us on the side of the road with our little checkered flag and 
grandson waving would give a little acceleration (to get up the hill of course). 
The final batch came up the hill and regular traffic resumed.  And that was the last we saw of them.  
We certainly hope the drivers and “copilots” enjoyed their day together.  It was a wonderful event to watch and certainly nice to know that Shaw is 
such a big part of it.  

Congratulations to the Organizers for what appeared to be a wonderful event. 
Note: I chose specifically not to take or share photos of the families. 
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John Coyle, Kelowna  B.C.

Trevor Doyle, Richmond  B.C.

Matthew Guenther, Vancouver  B.C.

WELCOME NEW 
MEMBERS

Alex Sartori, North Vancouver B.C.

Ken Twyman, Mill Bay B.C.

Shaun Zhao, West Vancouver B.C.

We are pleased to extend a warm welcome on behalf of the Club, to the following Members and their families who have 
recently joined our BC Section.
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Classified Ad Policy Classified ads are intended to help members sell their personal items. Ads submitted are subject to review by the board of directors for determination of 
commercial or non-commercial status. Members submitting ads deemed commercial in nature will be notified and charged commercial rates ($25 per issue). Non-commercial, 
classified, ads are free to members and are $10 for non-members. Ads will run for one issue (3 months) of the Print and Web editions of the BC Benz Bulletin. We can include 
one image of each item for sale. No additional charge will be made for images submitted in digital format. Payment for non-member ads should be made out to “MBCA BC 
Stars Section”. All payments should be sent to the address above along with a copy of the ad. Whenever possible please submit the text of the ad and associated image by email. 
These policies are subject to change without notice.

V E H I C L E  I N F O R M A T I O N

MBCA Member

O W N E R

Submit your listing for the next newsletter.

ADVERTISE HERE

Current MBCA members can advertise their
Mercedes-Benz in our BC Bulletin for free.

contact
info@bcstars.ca



OCTOBER 14 - 15 

Give a Dam.  Let’s Do the Loop
Join us on a tour of the Cascade Loop with a side trip to Coulee Dam.  We’ll start our adventure at Snohom-
ish, the “Antique Capital of the Northwest”.  From there, we’ll head through the fall colors along Highway 2 
and make our way to Leavenworth for a lunch break at  Sleeping Lady Resort.  What trip on Hwy 2 would 
be complete without a stop in Cashmere for a tour of the Aplets & Cotlets factory?  Then let’s check out some 
of Chelan’s wineries before dinner.  Getting tired?  Let’s check in to the Coulee House in the town of Coulee 
Dam.  There are special MBCA group rates of $60 to $90 if you call directly to 509-633-1101.  Then join us 
for dinner at the Melody Restaurant. After breakfast the next morning, we’ll do a tour of the dam.  Then we’ll 
head to Winthrop for lunch and a little browsing about before we continue up Hwy 20 for the scenery of the 
North Cascades Highway.  We may make a stop or two as we head to our final destination of Mount Vernon. 
 
Please contact Bob Willits at bob.willits@comcast.net or 206-619-2045 to make your reservations.  Early res-
ervations will help in the planning of the trip, so please do it now. 

U P C O M I N G 
E V E N T S

Below is a listing of upcoming events, both club events and on-club events 
for the automotive enthusiast. The club website contains more details, and 
more up-to-date details of listings. Please see:
www.bcstars.ca

Email: bob.willits@comcast.net
REGISTER NOW
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WHITE SPOT 6PM. 
1616 W Georgia St, Vancouver, BC V6G 2V5

The monthly meeting takes place on the �rst Tuesday of the month

Want more causal weekly/monthly cruises with 
other Mercedes Benz enthusiasts? Want a bigger 
role within the club?  Do you have a suggestion?

Join us at our next monthly meeting.
info@bcstars.ca

WWW.BCSTARS.CA


